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	Partner A
	Partner B
	Partner C
	What is still missing from our partnership?
	How can we fill the gaps?

	Social Capital: Relationships with community members, associations, faith groups, public institutions, s funders, media, researchers, librarians, elders, universities and resource centres. Public opinion and reputation. 
	
	
	
	
	

	Information and knowledge: reports, studies, statistics, community knowledge and experience, Indigenous knowledge. Areas of experience such as evaluation, planning, social media, etc.  
	
	
	
	
	

	Human Capital: coordination support, specialists, frontline staff, students, volunteers, frontline staff, elders, local experts and consultants, managers, admin support.
	
	
	
	
	

	Physical Capital: infrastructure such as office space, meeting rooms, equipment, IT and tech
	
	
	
	
	

	Financial Capital: donations, grants, revenue, funding sources
	
	
	
	
	

	Other: 
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Healthy people, thriving communities
Des gens en santé, des communautés florissantes




